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Rewarded video ads are an innovative solution that help balance both revenue and experience. In the

mobile age, this is one of the most influential and profitable ad formats for app publishers to monetize
their properties.

2] What are rewarded video ads?

Rewarded video ads are interactive full-screen video ads that users can choose to watch in exchange for
in-app rewards.

Widely deployed in mobile games and other types of apps, this format makes each video ad into a "task"
that users can complete in order to gain incentives.

By inciting and fulfilling users' needs, rewarded video ads have become a highly effective way to attract
attention and drive up revenue for publishers.

Pangle Rewarded Video Ads Playbook 01



£ Pangle rewarded video ads highlights

A Pangle rewarded video ad is a must-use format for efficient app monetization. Some of the most

remarkable advantages that we proudly introduce are:

« Superior CPM performance

With our leading advertising technology and a very competitive demand
pool, Pangle rewarded video ads can deliver over 10 times higher eCPM than
regular image ads. Clearly, this makes it the most profitable ad format.

« Enhancing user engagement and LTV

Rewarded video ads enable users to enjoy your games, content, or functions
without the need of purchases. This allows users to spend more time within
your apps and hence, increases retentions and lifetime value.

+ Strong immersion and user-friendly

Pangle rewarded video ads act as incentives for your users rather than as
flow blockers. They are displayed through native full -screen video formats
that last 10-30 seconds. Altogether, they deliver a strong level of immersion
and better experiences for your users.

« Customized end card design and integration

Publishers have the flexibility to choose their preferred rewarded video end
cards from numerous Pangle end card templates. Designs can be customized
for different apps to best match the look, feel, and message that you wish to
deliver based on your needs.
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4 best practices for publishing rewarded video ads
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Pangle recommends following these best practices to maximize impact of your rewarded video ads.

« Make sure to test the entire process é_l';]_('g

Key things to note during testing:

« Elements required for ads (images, titles, descriptions, Pangle logo, and ad identifier).
« The ad's overall presentation.

« The smoothness of the ad's conversion funnel.

« Installation (which can be invoked for app install ads).

« Clearly offer the reward upfront @

Concealing an ad's reward will not make it more attractive. Instead, motivate players by communicating
the exact benefit they will receive for opting in. For example, consider messages like "Watch a video for
another life" or "Play a video for double coins".

« Offer reward items in strategic amounts

Rewards should be items from the gaming economy in amounts that have a tangible and immediate
value to the players. For example, difficult-to-obtain game necessities make especially strong incentives.

« Calibrate your ad frequency (]

A well-calculated ad frequency can help ensure a healthy gaming economy, a better user experience,
and more stable ad revenues. For example, in a casual game, it is recommended that for every 20 to 50
minutes that a player spends in-game, a 5-8 frequency cap be placed. In addition, also use intervals
between ads.

q Check out our blog for more best practices for ad placements:

https://partner.oceanengine.com/news-detail?id=202
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Showcases

Our publishers love rewarded video ads simply because its best-in-class monetization capability. Let's
dive into their stories.

« Playrix

Playrix deployed Pangle's rewarded video ads in their game of Township. By rewarding players for
watching ads, they created a seamless experience with a value exchange between players and the game.
This helped Playrix achieve an efficient and profitable monetization model.

|_L|_|_ Results

28%

monthly eCPM uplift overall monthly

revenue increase

o ITI

Japanese hyper-casual game company ITI implemented Pangle's rewarded video ads in the game of
Rescue Cut, allowing players to unlock new characters by watching ads. This solution gave players what
they wanted, while also generating impressive revenue.

|_L|_|_ Results

®

CPM increase Pangle becomes ITI's priority
monetization partner
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™ Create your rewarded video ads now

If you're ready to tap into all that rewarded video ads have to offer, here are the handy resources to

get started:
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Implementation guideline Ad delivery guideline
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Get the SDK

Contact us:
pangle_support@bytedance.com

Pangle is the leading app monetization platform, offering interactive and high performing in-app
advertising solutions that make app monetization simplified. Powered by intelligent advertising
technology, Pangle helps apps maximize their earnings, create engaging and seamless ad experience,

and grow efficiently.
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https://partner.oceanengine.com/doc?id=5dd366f661886b0012ed8a4e
https://partner.oceanengine.com/doc?id=5dd366ac61886b0012ed8a49
https://partner.oceanengine.com/doc?id=5dd366dc61886b0012ed8a4b



